
COMPREHENSIVE PLAN UPDATE
EXISTING CONDITIONS & ISSUES SUMMARY

Since the project launched in May 2019, the 
Consultant Team has obtained a multitude of 
community input through a multi-pronged 
approach to its Community Engagement 
Strategy, including the following platforms:

>> Project website [www.MyHomerGlen.org]
>> Social media
>> Local newspapers
>> HomerFest [JUNE 22-23]
>> Stakeholder Focus Groups [JUNE 25-26]
>> Public Meeting #1: Open House [JUNE 26]

Key takeaways from community engagement 
at HomerFest and the Public Open House are 
provided below and on the next page.

WEBSITE VISTORS SINCE PROJECT 
LAUNCHED IN MAY 2019

224

STAKEHOLDERS ENGAGED VIA 
FOCUS GROUPS, INTERVIEWS, AND 
OTHER OUTREACH METHODS

125+

THOUGHTS AND IDEAS SHARED ON 
CHALKBOARDS AT HOMERFEST

22

PLATFORMS ENGAGED TO PROMOTE 
THE PROJECT, INCLUDING THE 
PROJECT WEBSITE AND TWITTER 
ACCOUNT, VILLAGE WEBSITE AND 
FACEBOOK PAGE, AND THREE LOCAL 
NEWSPAPERS

7

KEY TAKEAWAYS FROM OUTREACH ACTIVITIES [THROUGH JUNE 30, 2019]

COMMENTS SHARED ON THE 
PROJECT WEBSITE

17

UNIQUE COMMENTS SHARED AT THE 
PUBLIC OPEN HOUSE

138

HOMERFEST [JUNE 22-23, 2019]

COMMUNITY ENGAGEMENT SUMMARY
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My favorite 
celebrity is visiting 
Wilmington next 
month! I can’t wait 
to meet them and 
show them around 
my hometown!

Youth have local 
favorite eateries 
in town, with El 
Patrón being highly 
popular.

Like anyone 
else, youth have 
their wish list of 
restaurants they 
would like to see in 
Wilmington.

As expected, youth 
seem to prefer 
activities that have 
a group component, 
such as shopping, 
recreation, and 
entertainment. They 
also have pride in 
their own homes.

Hangout spots like 
Target and a mall 
offer the group 
component but also 
enable youth to 
browse, snack, and 
have experiences 
that can be shared 
on social media.

Youth’s list of things 
they would like to 
improve is similar 
to what adults seek. 
Youth also find value 
in retaining what 
makes Wilmington 
unique (e.g., saving 
the Gemini Giant).

Youth know better 
than anyone what 
makes a perfect 
selfie shot. While 
their choices align 
with what you would 
expect, they are 
places distinct to 
Wilmington.

The celebrity 
wants to treat 
you and your 
friends to lunch 
in Wilmington. 
I will take them 
to:
� El Patrón (x13)
� New China (x2)
� AJ’s Hotdogs
� Chick-A-Dee
� Haydens

If Wilmington 
had other 
restaurants, 
I would take 
them to one of 
the following:
� Texas Roadhouse (x4)
� Raising Canes (x2)
� WingStop (x2)
� Panera Bread
� Slim Chicken
� Starbucks
� White Castle
� Portillo’s
� Chipotle

After lunch, the 
celebrity wants 
to hang out 
with me and 
my friends in 
Wilmington. 
We will go to:
� My house (x4)
� Riverfront Lanes (x3)
� My pool
� Mimi’s Cafe
� The Mar
� Park
� Recreation Center
� A clothes store
� Antique shops

If Wilmington 
had other 
places or 
hangout spots, 
I would take 
them to one of 
the following:
� Target (x6) 
� Starbucks (x3)
� Mall

The celebrity is 
donating
$10 million 
to help make 
improvements 
to Wilmington:
� Improve schools (x6)
� Better roads (x6)
� Restaurants (x6)
� Build a Starbucks (x4)
� Build a Target (x3)
� School auditorium (x2)
� Save Gemini Giant (x2)
� Better grocers (x2)
� Mall/stores (x2)
� Build a Wal-Mart
� Build an Aldi
� Better downtown
� Better school lunches
� Better school cafeteria
� Safer parks
� Roller rink
� Theater

Before they 
leave town, 
the celebrity 
wants to take 
one final selfie 
with you. The 
perfect spot in 
Wilmington for 
a photo is:
� Downtown (x6)
� Route 66 sign (x5)
� Gemini Giant (x5)
� Bridge by Nelly’s (x3)
� McDonald’s
� Riverfront

WHAT THESE RESPONSES INDICATE ABOUT YOUTH PERCEPTIONS OF WILMINGTON:

ACKNOWLEDGMENTS:ACKNOWLEDGMENTS: Thank you to Ms. 
Katie Francis, Wilmington High School, 
and the Interact Club students: Alaina C., 
Aubrey B., Austin D., Ava S., Brianna J., 
Ella H., Hannah B., Lily T., Logan V., Melia 
H., Molly S., Rianna S. (and others!)

Wilmington Comprehensive City Plan & Master Parks Plan

YOUTH VOICES
WILMINGTON HIGH SCHOOL INTERACT CLUB | March 1, 2024

HOW DO YOU ENVISION
HOMER GLEN

IN THE FUTURE?

PROJECT WEBSITE:
To learn more about the project, please visit:

PUBLIC OPEN HOUSE
DATE:
TIME:
PLACE:

WED, JUNE 26, 2019
5:00 PM - 7:00 PM
VILLAGE HALL, COMMUNITY ROOM
14240 W 151st Street, Homer Glen

 Share your thoughts and ideas about Homer Glen
         - HOUSING                     - LAND USE                                 - ECONOMIC DEVELOPMENT
         - UTILITIES                     - TRANSPORTATION             - COMMUNITY CHARACTER
         - SUSTAINABILITY     - PARKS & OPEN SPACE      - OTHER ELEMENTS

 Learn more about the planning process
 See what ideas fellow community members
    have shared so far

www.MyHomerGlen.org

CONTACT (847) 546-5400A www.eroundlake.comr

NIPPERSINK RD

CE
DA

R 
LA

KE
 R

D

O
R

CH
A

R
D

 ST

LIN
CO

LN
 AV

E

HART RD
CEDAR LAKE RD

134

134

134

METRA STATION

VIBRANT
CULTURAL

CENTER

MIXED
USE

HIGH
DENSITY

LUXURY
RENTALS

SENIOR
HOUSING

CENTRAL
GATHERING

SPOT

DINING

PUBLIC/PRIVATE
PARTNERSHIPS

LIVE/WORK
UNITS

ENTERTAINMENT
EXPERIENCES

DIVERSITY

SHOPPING

BIG VISION
DEMOGRAPHICS WITHIN
½ MILE OF METRA STATION
2015 Population:
2015 Employment:

DOWNTOWN TRANSIT ORIENTED DEVELOPMENT
With a Metra station and direct access to major routes, Round Lake’s downtown 
is a unique opportunity to become a thriving, event-filled location that attracts 
regional visitors and tourists, local employees, and all of its residents. The Village 
is working to enhance the area with improved landscape elements, efficient road 
networks, pedestrian accessibility, and improved building facades to solidify 
a thriving and unifying central business district. An enhanced Downtown will 
serve as Round Lake’s central gathering location while boasting some of its most 
desirable retail and dining establishments, and services.

ROUND LAKE METRA
STATION DATA
Ridership:
Parking:
Bus:

2,872 residents
13,028 jobs

417 weekday boardings
480 commuter spaces
Pace Bus #570

Find Your OpportunityRound Lake
VILLAGE OF

Everybody has stories to tell and thoughts 
to share.  Some people can express 
themselves in front of a group or in a 
formal meeting setting, while others may 
prefer social media, a survey, or other 
methods to stay anonymous.  That is why 
I believe in providing an array of outreach 
methods to engage the broadest segment 
of the community as possible, particularly 
those whose voices are often silenced or 
marginalized.

I also stay up-to-date on emerging 
outreach trends, including virtual options 
that can be either coupled with in-person 
meetings or centered as the primary 
engagement approach.

Also, to truly be heard, public feedback 
needs to be summarized, shared with the 
community, and integrated into strategies.  
There is often a point of pride when 
community members can see how their 
concerns were heard and ideas actualized 
in plan or physical form.

OUTREACH METHODS
:: Public Meetings
:: Open Houses
:: Stakeholder Interviews/Focus Groups
:: Steering Committees
:: Municipal Board and Commission Workshops
:: Interactive Workshops
:: Social Media
:: Project Websites
:: Virtual Engagement Platforms
:: Project Info Booths at Local Events
:: Meetings w/ Local Organizations
:: Comment Cards at Community Gathering Spaces
:: Online and Paper Surveys
:: Focused Outreach w/ Key Groups
   [YOUTH, SENIORS, BUSINESS OWNERS, TRANSIT RIDERS,
    BICYCLISTS, COMMUNITY LEADERS, ETC.]
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AEGRET & OX PLANNING, LLC IS A MINORITY-OWNED SMALL BUSINESSEGRET & OX PLANNING, LLC IS A MINORITY-OWNED SMALL BUSINESS
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